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bR 5 0.0% 100.0% 0.0%
% 3 0.0% 100.0% 0.0%
T 2 0.0% 100.0% 0.0%
27 R 3 0.0% 100.0% 0.0%
P 4 0.0% 100.0% 0.0%
AP E 2 0.0% 100.0% 0.0%
TR 2 0.0% 100.0% 0.0%
ERI 5 0.0% 80.0% 20.0%
BE R 5 0.0% 100.0% 0.0%
i 4 0.0% 100.0% 0.0%
3 R 6 16.7% 83.3% 0.0%
T E 9 0.0% 100.0% 0.0%
NI 9 0.0% 100.0% 0.0%
4% 4 0.0% 100.0% 0.0%
e 6 0.0% 100.0% 0.0%
5% 1 0.0% 0.0% 100.0%
L 1 0.0% 100.0% 0.0%
i 12 0.0% 100.0% 0.0%
Few 18 0.0% 94.4% 5.6%
MB % 4 0.0% 100.0% 0.0%
T 1 0.0% 100.0% 0.0%
H 33 0.0% 100.0% 0.0%
LA )
3, ® 277 1.1% 97.8% 1.1%
Ear kR H 83 0.0% 100.0% 0.0%

1 %4 o g+ 2 % 2 (Chi-Square) > 3% 38 % Borhhg F 448 % aE 0.05 B E R IE o

Bk A K (M KT 5 2wl 3 {8 A 5 250) o
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Beacon

A BAE B P T EAATRE I AT A
= i § o TR 2

Ak 360 1 359

B AW 100.0% 0.3% 99.7%

)
7 164 0.0% 100.0%
* 196 0.5% 99.5%

&
20-29 & 47 0.0% 100.0%
30-39 57 0.0% 100.0%
40-49 & 65 0.0% 100.0%
50-59 95 1.1% 98.9%
60-69 f 96 0.0% 100.0%
TRA
Bl & T 24 0.0% 100.0%
B(i)® 53 0.0% 100.0%
3¢ (1) 87 1.1% 98.9%
LA 164 0.0% 100.0%
R R 32 0.0% 100.0%
Y EELFA 10 0.0% 100.0%
¥ pERa 131 0.0% 100.0%
LEAR 15 0.0% 100.0%
P 27 3.7% 96.3%
§4 1) 48 0.0% 100.0%
oA R 20 0.0% 100.0%
g4 6 0.0% 100.0%
9k 103 0.0% 100.0%

BAK R
PR 8 12.5% 87.5%
%% 29 0.0% 100.0%
3% 23 0.0% 100.0%
# % 18 0.0% 100.0%
EES 9 0.0% 100.0%
EEE 21 0.0% 100.0%
FH 17 0.0% 100.0%
KB T 54 0.0% 100.0%
Bk 3 0.0% 100.0%

(MysE— ~ KX DHER)
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Frgd 8% e CHEEEAAFTHIAHA
= ¥ i SRR 5

S 3 360 1 359

BF A 100.0% 0.3% 99.7%

By %
LR 5 0.0% 100.0%
Fr & % 3 0.0% 100.0%
$2% 8 0.0% 100.0%
AR 7 0.0% 100.0%
S 7 0.0% 100.0%
H9 % 5 0.0% 100.0%
Y % 4 0.0% 100.0%
s RE% 5 0.0% 100.0%
Ll 3 0.0% 100.0%
THE 2 0.0% 100.0%
A7 % 3 0.0% 100.0%
TOE 4 0.0% 100.0%
PR 2 0.0% 100.0%
T kR 2 0.0% 100.0%
SO 5 0.0% 100.0%
¥E 5 0.0% 100.0%
R 4 0.0% 100.0%
3 % 6 0.0% 100.0%
EX & 9 0.0% 100.0%
NP 9 0.0% 100.0%
A 4 0.0% 100.0%
i w 6 0.0% 100.0%
RS 1 0.0% 100.0%
LT 1 0.0% 100.0%
e 12 0.0% 100.0%
% 18 0.0% 100.0%
R T 4 0.0% 100.0%
0 1 0.0% 100.0%
Hum 33 0.0% 100.0%

Liy
EN N 277 0.4% 99.6%
£ KR 83 0.0% 100.0%

31 *4 7 5+ 2 7 (Chi-Square) » 3% 78 % Bk ¥ 1448 5 & 0.05 kg F ok o
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Beacon

= ¥ 24 | REE FE3E | AR (AR Al | 2L *
g 360 78 196 274 6 1 7 79
BE A 100.0% 21.7% 54.4% 76.1% 1.7% 0.3% 2.0% 21.9%
125
7 164 25.6% 49.4% 75.0% 1.2% 0.6% 1.8% 23.2%
+ 196 18.4% 58.7% 77.1% 2.0% 0.0% 2.0% 20.9%
HE B
20-29 # 47  31.9%  59.6%  91.5% 0.0% 0.0% 0.0% 8.5%
30-39 #& 57 35.1% 52.5% 87.6% 1.8% 1.8% 3.6% 8.8%
40-49 # 65 26.2% 53.8% 80.0% 0.0% 0.0% 0.0% 20.0%
50-59 # 95 14.7% 54.8% 69.5% 2.1% 0.0% 2.1% 28.4%
60-69 # 96 12.5% 53.1% 65.6% 3.1% 0.0% 3.1% 31.3%
HET 2R
IR 24 42%  542%  58.4% 8.3% 0.0% 83%  33.3%
B(4~)" 53 11.3% 52.8% 64.1% 3.8% 0.0% 3.8% 32.1%
B¢ (F 1) 87 14.9% 51.8% 66.7% 1.1% 0.0% 1.1% 32.2%
L g 164 26.8% 59.2% 86.0% 0.6% 0.6% 1.2% 12.8%
B et E b 32 43.8% 40.6% 84.4% 0.0% 0.0% 0.0% 15.6%
HENE
AFEELFA 10 30.0% 60.0% 90.0% 0.0% 0.0% 0.0% 10.0%
AEFEFER 131 32.8% 53.4% 86.2% 0.8% 0.0% 0.8% 13.0%
EE AR 15 66.7%  26.6%  93.3% 0.0% 0.0% 0.0% 6.7%
AER 27 11.1% 59.3% 70.4% 0.0% 0.0% 0.0% 29.6%
FAaMEE 48 10.4% 54.1% 64.5% 2.1% 2.1% 4.2% 31.3%
Aok AR 20 15.0%  70.0%  85.0% 0.0% 0.0% 0.0%  15.0%
g2 6 0.0% 66.7% 66.7% 0.0% 0.0% 0.0% 33.3%
SikEFEY 103 10.7%  543%  65.0% 3.9% 0.0% 39%  31.1%
HE AP R
PR 8 25.0% 62.5% 87.5% 0.0% 0.0% 0.0% 12.5%
L% 29 276%  51.7%  79.3% 0.0% 0.0% 0.0%  20.7%
EaE 23 21.7% 65.3% 87.0% 0.0% 0.0% 0.0% 13.0%
% 18  222%  66.7%  88.9% 0.0% 0.0% 00%  11.1%
T F 9 11.1% 44.5% 55.6% 11.1% 0.0% 11.1% 33.3%
2% 21 14.3% 47.6% 61.9% 4.8% 0.0% 4.8% 33.3%
Y 17 5.9% 70.6% 76.5% 0.0% 0.0% 0.0% 23.5%
R E T 54 20.4% 48.1% 68.5% 1.9% 0.0% 1.9% 29.6%
N 3 33.3% 33.4% 66.7% 0.0% 0.0% 0.0% 33.3%
(MysE— ~ KX DHER)



F'd2 OFWFEIFTFFEAATHIR A7 4

108 FERMEEEERERS

= ¥ R4 | BEAE | A | A dE (ZEF A4 | A AF L * e
AL
g 360 78 196 274 6 1 7 79
K AR 100.0% 21.7% 54.4% 76.1% 1.7% 0.3% 2.0% 21.9%
R
¥R 5 20.0% 40.0% 60.0% 20.0% 0.0% 20.0% 20.0%
FrE % 3 33.3% 66.7%  100.0% 0.0% 0.0% 0.0% 0.0%
2% 8 25.0% 37.5% 62.5% 0.0% 0.0% 0.0% 37.5%
ATt F 7 0.0% 85.7% 85.7% 0.0% 0.0% 0.0% 14.3%
L E 7 14.3% 57.1% 71.4% 0.0% 0.0% 0.0% 28.6%
29 % 5 0.0% 60.0% 60.0% 0.0% 0.0% 0.0% 40.0%
g 4 0.0% 100.0% 100.0% 0.0% 0.0% 0.0% 0.0%
{6 BE% 5 40.0% 40.0% 80.0% 0.0% 0.0% 0.0% 20.0%
QI 3 33.3% 33.4% 66.7% 0.0% 0.0% 0.0% 33.3%
TEW® 2 0.0% 50.0% 50.0% 0.0% 0.0% 0.0% 50.0%
-7 3 0.0% 66.7% 66.7% 0.0% 0.0% 0.0% 33.3%
Y % 4 25.0% 50.0% 75.0% 0.0% 0.0% 0.0% 25.0%
A 2 0.0% 50.0% 50.0% 0.0% 0.0% 0.0% 50.0%
kW 2 0.0% 0.0% 0.0% 50.0% 0.0% 50.0% 50.0%
= R 5 20.0% 20.0% 40.0% 0.0% 0.0% 0.0% 60.0%
#-E F 5 20.0% 60.0% 80.0% 0.0% 0.0% 0.0% 20.0%
% 4 0.0% 75.0% 75.0% 0.0% 0.0% 0.0% 25.0%
AT T 6 0.0% 100.0% 100.0% 0.0% 0.0% 0.0% 0.0%
X T 9 11.1% 77.8% 88.9% 11.1% 0.0% 11.1% 0.0%
I PR 9 0.0% 55.6% 55.6% 0.0% 0.0% 0.0% 44.4%
EA 4 25.0% 75.0% 100.0% 0.0% 0.0% 0.0% 0.0%
o ® 6 16.7% -0.1% 16.6% 0.0% 16.7% 16.7% 66.7%
2% 1 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100.0%
e 1 0.0% 100.0% 100.0% 0.0% 0.0% 0.0% 0.0%
=18 % 12 33.3% 58.4% 91.7% 0.0% 0.0% 0.0% 8.3%
Fi® 18 11.1% 72.2% 83.3% 0.0% 0.0% 0.0% 16.7%
BB T 4 0.0% 75.0% 75.0% 0.0% 0.0% 0.0% 25.0%
R 1 0.0% 100.0% 100.0% 0.0% 0.0% 0.0% 0.0%
H g 33 66.7% 30.3% 97.0% 0.0% 0.0% 0.0% 3.0%
HE & u)
ENRN 277 11.2% 58.8% 70.0% 1.8% 0.4% 2.2% 27.8%
ERARRP 83 56.6% 39.8% 96.4% 1.2% 0.0% 1.2% 2.4%
1 %4 5+ 2 4k 2 (Chi-Square) » 3% 78 S ek F 48 5 :E 0.05 kg ok o
W2 HAAGRIM AR AR > F B A A A BRI Y E M5 2 6] F F 4 0 250) o
‘U Beacon B
arketimap Hussareh o (P EE — ~ XN DHTER)



Beacon

A 10BF 3 2HFFLREIREAATHE IR 2474
% B ¢ 7 ¢ - %R i
# = 8 360 298 54 8
RBP4 100.0% 82.8% 15.0% 2.2%
e
g 164 86.0% 11.6% 2.4%
- 196 80.1% 17.9% 2.0%
HE ¥
20-29 47 97.9% 2.1% 0.0%
30-39 & 57 89.4% 8.8% 1.8%
40-49 65 76.9% 20.0% 3.1%
50-59 # 95 83.2% 12.6% 4.2%
60-69 96 75.0% 24.0% 1.0%
KT RR
B2 24 66.6% 29.2% 4.2%
B(5)" 53 83.0% 15.1% 1.9%
B¢ (B%k ~ 1) 87 78.2% 20.7% 1.1%
i Fa~ g 164 86.6% 11.6% 1.8%
FE AR} 32 87.4% 6.3% 6.3%
E
AEFLEELFA 10 90.0% 10.0% 0.0%
AEFEFER 131 83.2% 15.3% 1.5%
L¥EALER 15 93.3% 0.0% 6.7%
pPYE 27 85.2% 14.8% 0.0%
41 f’vg 48 81.2% 18.8% 0.0%
F oA R 20 85.0% 10.0% 5.0%
4 6 100.0% 0.0% 0.0%
WikEFgd 103 78.6% 17.5% 3.9%
B K F
LA 8 87.5% 12.5% 0.0%
L ¥ 29 89.7% 10.3% 0.0%
2 % 23 73.9% 17.4% 8.7%
W 18 88.9% 11.1% 0.0%
% T 9 77.8% 22.2% 0.0%
e % 21 85.7% 14.3% 0.0%
Y R 17 94.1% 5.9% 0.0%
AR F 54 83.3% 16.7% 0.0%
R 3 100.0% 0.0% 0.0%
(Mg - XX AHER)
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LA AT A4
= ¥ & %€ - TP g
Bk 360 298 54 8
BE AV 100.0% 82.8% 15.0% 2.2%
MR
0P % 5 80.0% 20.0% 0.0%
& % 3 100.0% 0.0% 0.0%
2% 8 75.0% 12.5% 12.5%
FritE 7 71.4% 28.6% 0.0%
ST 7 71.4% 28.6% 0.0%
g% 5 100.0% 0.0% 0.0%
rE % 4 50.0% 50.0% 0.0%
i BEF 5 80.0% 20.0% 0.0%
b % 3 100.0% 0.0% 0.0%
TE R 2 50.0% 0.0% 50.0%
=7 % 3 66.7% 0.0% 33.3%
o % 4 50.0% 25.0% 25.0%
A 2 100.0% 0.0% 0.0%
ik 2 100.0% 0.0% 0.0%
= HE 5 80.0% 0.0% 20.0%
#-E T 5 80.0% 20.0% 0.0%
i 4 75.0% 25.0% 0.0%
TP R 6 83.3% 16.7% 0.0%
£ TE 9 66.7% 33.3% 0.0%
L bR 9 77.8% 22.2% 0.0%
ER 4 75.0% 25.0% 0.0%
o % 6 100.0% 0.0% 0.0%
EE 1 100.0% 0.0% 0.0%
AL 1 100.0% 0.0% 0.0%
=1L % 12 91.7% 8.3% 0.0%
Fizw 18 77.8% 22.2% 0.0%
e e 4 75.0% 25.0% 0.0%
A 1 100.0% 0.0% 0.0%
His Bhs 33 84.9% 12.1% 3.0%
E S
ENRN 277 81.6% 16.2% 2.2%
ER Y 83 86.8% 10.8% 2.4%

o B A7

i« + = & % (Chi-Square) >

A2 IHETEGREZIR A EE AL
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= o o F Fre ¥ 7 Fe - 7= R
e &3 §ee| &3 | mRA
LS 360 121 169 290 36 20 56 14
B AW 100.0%  33.6%  46.9%  805%  10.0% 56%  15.6% 3.9%
A
7 164  31.7%  47.0%  78.7%  11.6% 73%  18.9% 2.4%
~ 196  352%  46.9%  82.1% 8.7% 41%  12.8% 5.1%
£
20-29 # 47 234%  61.7%  85.1% 4.3% 85%  12.8% 2.1%
30-39 57 228%  56.1%  789%  10.5% 53%  15.8% 5.3%
40-49 # 65 446%  37.0%  81.6% 9.2% 46%  13.8% 4.6%
50-59 A 95  421%  37.9%  80.0%  13.7% 42%  17.9% 2.1%
60-69 A 96  29.2%  49.9%  79.1% 9.4% 6.3%  15.7% 5.2%
TR
B3 24 375%  29.1%  66.6%  16.7% 00%  16.7%  16.7%
B (i) ® 53 39.6%  47.1% = 86.7% 5.7% 1.9% 7.6% 5.7%
BY(H1) 87  37.9%  427%  80.6%  10.3% 8.0%  18.3% 1.1%
Lpaas 164  305%  505%  81.0% 9.8% 55%  15.3% 3.7%
FEG AR 32  25.0% 531%  781%  12.5% 9.4%  21.9% 0.0%
Y LEE 10  40.0%  40.0%  80.0%  10.0%  10.0%  20.0% 0.0%
LY EER 131 29.8%  51.9%  81L7% 6.9% 76%  14.5% 3.8%
LR 15 40.0%  46.7%  86.7%  13.3% 00%  13.3% 0.0%
R 27 296%  482%  77.8%  14.8% 74%  22.2% 0.0%
$ 41 48  438%  332%  77.0%  125% 6.3%  18.8% 4.2%
Eo¥AR 20  40.0%  50.0%  90.0%  10.0% 00%  10.0% 0.0%
g4 6 16.7%  66.6%  83.3% 00% 167%  16.7% 0.0%
R EE 103 33.0%  456%  786%  11.7% 29%  14.6% 6.8%
B R
P E 8 125%  625%  750%  125%  125%  25.0% 0.0%
L% 29 37.9%  51.8%  89.7% 00%  103%  10.3% 0.0%
5% 23 304%  47.9%  78.3% 8.7% 8.7%  17.4% 4.3%
% 18 27.8% 44.4% 72.2% 11.1% 16.7% 27.8% 0.0%
EE 9 111%  77.8%  88.9% 00%  11.1%  11.1% 0.0%
TE % 21 47.6%  47.6%  952% 4.8% 0.0% 4.8% 0.0%
YR 17 29.4%  52.9%  82.3%  11.8% 59%  17.7% 0.0%
KB E 54  42.6%  40.6%  83.2% 9.3% 56%  14.9% 1.9%
oK 3 66.7% 00%  66.7% 00%  333%  33.3% 0.0%
(Figr— ~ KX DHER)
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ot 1l a2 Ty 20 el ATHEI 2474

cw | e | L aqge| TP Wes | 3 =gl
yRIES £ i3 He | g3 | &R A
EXS 3 360 121 169 290 36 20 56 14
BT A 1000%  33.6%  469%  80.5%  10.0%  56%  156%  3.9%
BAH
bR R 5 200% 40.0%  60.0%  40.0%  0.0%  40.0%  0.0%
Frew 3 333% 334% 667%  0.0% 333%  333%  0.0%
2% 8 375% 375%  750%  0.0%  00%  0.0%  25.0%
S 7 571%  286%  857%  143%  0.0%  143%  0.0%
EQTE 7 143% 57.1%  714%  286%  0.0%  286%  0.0%
g% 5  400%  40.0%  80.0%  20.0%  0.0%  20.0%  0.0%
¥ % 4 500%  0.0% 500% 250% 250%  50.0%  0.0%
AT 5  400%  60.0% 1000%  0.0%  00%  00%  0.0%
il 3 333% 334% 667% 333%  00% 333%  0.0%
TH R 2 00% 100.0% 100.0%  00%  00%  00%  0.0%
20 % 3 333% 66.7% 1000%  0.0%  00%  00%  0.0%
Pk 4 500% 50.0% 1000%  0.0%  00%  00%  0.0%
<R R 2 500%  00% 500%  00% 50.0% 500%  0.0%
7k 2 00%  00%  00% 500%  00% 500%  50.0%
=R 5  400% 40.0%  80.0%  0.0%  00%  00%  20.0%
3 T 5  400%  40.0%  80.0%  20.0%  0.0%  20.0%  0.0%
i 4 500% 50.0% 1000%  0.0%  00%  00%  0.0%
3 % 6 167%  66.6% 833% 167%  0.0%  167%  0.0%
EEE! 9 222% 445%  66.7%  11.1%  111%  22.2%  111%
AR 9 444%  445%  889%  111%  00%  111%  0.0%
ERER 4 500% 250% 750%  0.0%  00%  00%  25.0%
W 6 333% 333% 666% 167%  16.7%  334%  0.0%
30 1 00%  00%  00%  00%  00%  00% 100.0%
LT 1 00% 1000% 100.0%  00%  00%  00%  0.0%
=46 12 167% 583%  750%  250%  00%  250%  0.0%
Ficw 18 27.8%  444%  T2.2%  222%  00%  222%  5.6%
BB % 4  00% 750% 750% 25.0%  00%  250%  0.0%
L 1 00% 1000% 100.0%  00%  00%  00%  0.0%
H g 33  333% 516% 849%  30%  00%  30% 12.1%
LAy
A 277 347%  444%  79.1%  116% = 6.1% 17.7%  3.2%
ER KR 83 30.1% 555% B856%  48%  36%  84%  6.0%

1 %4 5+ 2 4k 2 (Chi-Square) » 3% 78 S ek F 48 5 :E 0.05 kg ok o
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Beacon

: . , : , * RSy | A Al
5% SECE RS TR RS R R LRl B - et
£ LR
EES 3 360 29 154 183 122 34 156 21
B AW 100.0%  81%  428%  509%  339%  94%  433%  58%
TeRY
7 164  11.0%  40.8%  51.8%  29.9%  13.4%  433%  4.9%
L 196 56%  445%  501%  372%  6.1%  433%  6.6%
i 4
20-29 #& 47 43%  511%  554%  34.0%  10.6%  446%  0.0%
30-39 # 57 158%  50.8%  66.6%  246%  53%  29.9%  3.5%
40-49 & 65  154%  446%  60.0% 323%  4.6%  369%  3.1%
50-59 # 95  53% 357%  41.0% 41.1%  12.6% 53.7% = 5.3%
60-69 fk 96  31%  39.6%  427%  333%  115%  448% = 12.5%
HHT AR
Bl 2 T 24 00%  20.8%  208% 50.0% 125%  625%  16.7%
B() ¢ 53  3.8%  434%  472%  264%  132%  39.6%  13.2%
B¢ (B 1) 87  80%  39.2%  472%  402%  10.3%  505% = 2.3%
Lpaas 164  7.3%  482%  555%  323%  7.9%  402%  4.3%
R OATR L) 32 250%  406%  656%  250%  6.3% 313%  3.1%
Y EERF A 10 30.0%  50.0%  80.0%  10.0%  10.0%  20.0%  0.0%
Y EER 131 99%  52.6%  625%  27.5%  6.9%  344%  3.1%
LELR 15 20.0% 33.3% 53.3% 40.0%  67%  467%  0.0%
R 27 0.0%  40.8%  408%  29.6%  185%  48.1%  11.1%
$4 a1y 48  63%  29.0%  353% 417%  16.7%  584%  6.3%
EOHAR 20 10.0%  45.0%  550%  30.0%  50%  350%  10.0%
2 6 00% 333% 333% 500% 167%  667%  0.0%
kR 103 49%  37.8%  427%  40.8%  7.8%  486%  8.7%
HE W T
Y E R 8 250% 50.0%  750%  0.0% 125%  125%  12.5%
L% 29 138%  311%  449%  37.9%  138% 51L7% = 3.4%
% % 23 43%  435%  478%  435%  87%  522%  0.0%
% 18 167%  555%  722%  167%  11.1%  27.8%  0.0%
T 9  00% 445%  445%  444%  111%  555%  0.0%
%5 % 21 95%  470%  57.2%  19.0%  238%  428%  0.0%
Y 17 00%  52.9%  529%  29.4%  118%  412%  59%
KEF 54  56%  40.6%  462%  426%  5.6%  482%  5.6%
LR 3  00% 00%  00% 667% 333% 100.0%  0.0%
(Mg — ~ KX DR
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gt 12 g2 Ehy B2 LHPalrTHEHI 2474
” , , ) 3y | A gl
Sl |2V S| BEER | L EY| 2S5 |2
&3t 2R A
S 360 29 154 183 122 34 156 21
BE AW 100.0% 8.1%  428%  50.9%  33.9% 9.4%  43.3% 5.8%
HE AP W
B PR 5 0.0%  20.0%  20.0%  80.0% 0.0%  80.0% 0.0%
FrE ¥ 3 00%  66.7%  66.7%  33.3% 0.0%  33.3% 0.0%
42 % 8 250%  250%  50.0%  25.0% 0.0%  25.0%  25.0%
VR 7 0.0%  42.8%  42.8%  42.9% 0.0%  429%  14.3%
i% 7 00%  714%  71.4%  28.6% 0.0%  28.6% 0.0%
Fo % 5 0.0% 0.0% 0.0%  80.0%  20.0% 100.0% 0.0%
g % 4 50.0%  50.0% 100.0% 0.0% 0.0% 0.0% 0.0%
s RET 5  20.0% 0.0%  200%  60.0%  20.0%  80.0% 0.0%
L 3 0.0% 0.0% 0.0%  100.0% 0.0%  100.0% 0.0%
TE R 2 0.0%  50.0%  50.0%  50.0% 0.0%  50.0% 0.0%
20 3 0.0% 0.0% 0.0%  100.0% 0.0%  100.0% 0.0%
TR 4 0.0%  50.0%  50.0%  25.0% 0.0%  250%  25.0%
AN R 2 0.0% 0.0% 0.0% 0.0%  50.0%  50.0%  50.0%
7B 2 0.0% 0.0% 0.0%  100.0% 0.0%  100.0% 0.0%
=R 5 20.0%  40.0%  60.0%  20.0%  20.0%  40.0% 0.0%
wF 5 0.0%  60.0%  60.0%  40.0% 0.0%  40.0% 0.0%
PR 4 00%  250%  25.0%  25.0% 0.0%  250%  50.0%
9 R 6 0.0%  50.0%  50.0%  16.7%  33.3%  50.0% 0.0%
e & 9 00% 11.1%  11.1%  88.9% 0.0%  88.9% 0.0%
L b E 9  111% 223%  33.4% 444% < 222%  66.6% 0.0%
12 % 4 00%  750%  75.0% = 25.0% 0.0%  25.0% 0.0%
Fad T 6 00%  16.6%  166%  16.7%  66.7%  83.4% 0.0%
% iR 1 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%  100.0%
24 1 0.0% 100.0%  100.0% 0.0% 0.0% 0.0% 0.0%
=1 % 12 83%  584%  66.7%  25.0% 0.0%  25.0% 8.3%
Fiow 18 00% 61.1%  61.1%  22.2% 56%  27.8%  11.1%
M 4 0.0%  50.0%  50.0% 0.0% 0.0% 0.0%  50.0%
Fo 8 1 0.0% 0.0% 0.0%  100.0% 0.0%  100.0% 0.0%
H e 33  182%  63.6%  818%  12.1% 0.0%  12.1% 6.1%
XL Ay
2, 277 51%  38.2%  433%  39.4%  11.2%  50.6% 6.1%
E5 A KR 83 181% 57.8%  759%  15.7% 36%  19.3% 4.8%
1 %4 7 e+ 2 2 (Chi-Square) » 2% 38 % BornBE ¥ 4 5 i 0.05 endg F oK E -
E2IHEATUHA2Z AR RS P B AR A MBI E AT 5200 5] 3§ 4 250%) o
‘U Beacon B
arketimap Hussareh o (PR — ~ RN DHE)



